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Abstract:

The social media sites are important tools that help to
overcome the marketing challenges produced by
environmental changes, which had developed these sites a
new channel of communication serve both customers and
companies at the same time, where she helped to increase
communication between companies and their customers and
learn about their views and to respond to their inquiries and
complaints through these sites.

There are many banks around the world have benefited
from these sites as one of the most important marketing tools
that enable them to speed communication of customers as well
as to identify the views and suggestions of the customers
about the products and services offered by these banks, as
well as complaints to which they face while dealing with the
bank.

This research goal recognize the reality of the
exploitation of Egyptian banks to social media sites and
benefit from them, as well as identify how to accept or reject
customers to the idea of using social media sites as
communication with customers channels, and what are the
tools and methods that can be used to activate customer
engagement across social media sites, In addition to identify
the advantages and problem use these sites.
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The research sample consisted of 400 customer of bank
customers who are on a page's Facebook these banks, were
compiled 323 valid questionnaires for analysis.

The research found a positive relationship between the
(content - form - Ease of use - speed - efficiency)page your
Facebook banks and between customer satisfaction, and that
bank customers accede to the Facebook page of the Bank to
learn about new services and offers provided by the Bank and
registration of proposals and complaints they face while
dealing with the bank . The study showed the need for banks'
attention in activating their pages on Facebook to increase
communication with customers and offer new products and
services to customers.

As well as the need for banks to establish a special
attention in their accounts on Twitter to send many daily
messages to their customers to introduce new services.

As well as the importance of training employees on the
management of social media sites adequate training so that
they have the ability to manage the sites efficient and
effective.

Keywords: social media sites, customer satisfaction, the
Egyptian banks.
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